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BRAND GUIDELINE 
NATIONAL CYBERSECURITY AUTHORITY

Logo Concept 
The logo combines the elements that 
represent what the NCA stands for: a 
shield for the security it provides, the 
plam tree and Saudi map for the country 
that it is an authority of, and tech lines 
for the cyberspace that it protects. 

SHIELD PALM TREE TECH LINES SAUDI  MAP

Brand Colors Logo Color Usage

Primary logo colors Single color using
brand colors 

Do place on a corporate
color with contrast 

Do not place on a corporate 
color with no contrast

Do place on a corporate
color with contrast 

Do place on a corporate
color with contrast 

Do place on a corporate
color with contrast 

Single color using
brand colors 

Single color using
brand colors 

Do not place on a corporate 
color with no contrast

Do not use an alien, non-
corporate color

Do not place on photographic
color with no contrast 

Secondary Fonts

Logo Lockups 
light
Regular
Medium
Bold

Regular
Italic
Bold
Bold Italic

Regular
Bold

Logo Partnerships
When the NCA logo is shown alongside the logos
of partner organizations, there should be consistent
spacing between the two logos.

Consisting of the Logo Mark and the 
Logo Type, the Brand Mark Lockup, or 
combination logo, showcases the NCA 
brand’s primary identifying mark.

The importance of clear space around the 
brand mark and throughout all layouts 
cannot be overstated. It adds confidence and 
clarity to the visual messaging. 

Never allow text of other visual elements to 
interrupt the clear space around the brand 
mark.

Clear space
reference element

Left Lockup Right Lockup


